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uksV & iz'u i= rhu [k.Mksa esa foHkDr gS A lHkh rhu [k.Mksa ds iz'u funsZ'kkuqlkj gy

dhft;s A vadksa dk foHkktu izR;sd [k.M esa fn;k x;k gS A

Note: Question paper is divided into three sections. Attempt question of all three section
as per direction. Distribution of Marks is given in each section.
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[k.M & ^v*  Section - 'A'

izR;sd bdkbZ ls nks iz'u gy dhft;s A

Attempt two questions from each unit.

vfry?kqmRrjh; iz'u] 'kCn lhek 30 'kCnksa esaA (10x2=20)

Very short answer question (word limit 30 words.)

bdkbZ & I  / Unit -I

1- foi.ku dks ifjHkkf"kr dhft;sA

Define Marketing.

2- foi.ku izca/k ls D;k vk'k; gS \

What is meant by Marketing Management ?

3- foi.ku esa 4 P D;k gksrs gSa \

What are four P's in marketing ?
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bdkbZ & II  / Unit -II

4- miHkksDrk dk D;k vFkZ gS \

What is meant by Consumer ?

5- foi.ku esa vfHkizsj.kk ls D;k vk'k; gS \

What is meant by Motivation in marketing ?

6- mRikn vo/kkj.kk ls D;k vk'k; gS \

Define product concept ?

bdkbZ & III  / Unit -III

7- ewY; fu/kkZj.k ls vkidk D;k vk'k; gS \

What do you mean by Pricing ?

8- ewY; fu/kkZj.k ds fofHkUu rjhds D;k gS \

What are the different methods of Pricing ?

9- forj.k okfgdkvksa ls vki D;k le>rs gSa \

What do you mean by distribution channel ?

bdkbZ & IV  / Unit -IV

10- cktkj vuqla/kku D;k gS \

What is market research ?

11- cktkj foHkDrhdj.k dks ifjHkkf"kr dhft;sA

Define market segmentation.

12- foØ; lao/kZu ls vki D;k le>rs gSa \

What do you mean by sales promotion ?
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bdkbZ & V  / Unit -V

13- foØ; iwokZuqeku D;k gS \

What is sales forcasting ?

14- foKkiu dks ifjHkkf"kr dhft;sA

Define advertising.

15- foKkiu ds D;k mn~ns'; gS \

What are the objectives of advertising ?

[k.M & ^c*  Section - 'B'

y?kqmRrjh; iz'u ¼'kCn lhek 60 'kCn½

Short answer question (words limit 60 words) 5x6=30

lHkh iz'u gy dhft;sA

Attempt all questions.

bdkbZ & I  / Unit -I

16- foi.ku dh vo/kkj.kk dks le>kb;sA

Explain the cocept of marketing.

vFkok@OR

foi.ku vkSj foØ; esa D;k varj gS \

What is the difference between marketing and sales ?
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bdkbZ & II  / Unit -II

17- miHkksDrk O;ogkj ls vki D;k le>rs gSa \

What do you understand by consumer behaviour ?

vFkok@OR

mRikn fu;kstu ls vki D;k le>rs gSa \

What do you mean by Product Planning ?

bdkbZ & III  / Unit -III

18- ewY; fu.kZ; ls vki D;k le>rs gSa \

What do you mean by Pricing Decision ?

vFkok@OR

ewY; uhfr fdl izdkj fu/kkZfjr dh tkrh gS \

How a pricing policy is determined ?

bdkbZ & IV  / Unit -IV

19- foi.ku vuqla/kku dh izfØ;k dks le>kb;sA

Explain the process of marketing research.

vFkok@OR
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foØ; lao/kZu ij laf{kIr fVIi.kh fyf[k;sA

Write short notes on sales forcasting.

bdkbZ & V  / Unit -V

20- foØ; iwokZuqeku ij laf{kIr fVIi.kh fyf[k;sA

Write short notes on sales forcasting.

vFkok@OR

izHkkoh foKkiu ds vko';d rRo crkb;sA

State the essential elements of effective advertising.

[k.M & ^l*  Section - 'C'

nh?kZmRrjh; iz'u&

Long answer question: 2x15=30

fuEukafdr esa ls fdUgh nks iz'uksa dks gy dhft;sA

Attempt any two questions from the following:-

 bdkbZ & I  / Unit -I

21- foi.ku ds dk;Z ,oa egRo dh O;k[;k dhft;sA

Explain the function and importance of Marketing.

bdkbZ & II  / Unit -II

22- miHkksDrk O;ogkj dks izHkkfor djus okys ?kVdksa dk o.kZu dhft;sA

Explain the factors affecting consumer's Behaviour.
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bdkbZ & III  / Unit -III

23- forj.k okfgdkvksa ds fofHkUu izdkjksa dk o.kZu dhft;sA

Describe the types of Distribution channels.

bdkbZ & IV  / Unit -IV

24- cktkj foHkDrhdj.k ds D;k mn~ns'; gS \ cktkj foHkDrhdj.k ds fy;s fdu vk/kkjksa dk

iz;ksx fd;k tkrk gS \

What are the objectives of market segmentation ? What criteria are used for

market segmentation ?

bdkbZ & V  / Unit -V

25- foi.ku esa foKkiu ds ykHk ,oa gkfu dh foospuk dhft;sA

Discuss the advantages and disadvantages of advertising in marketing.
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